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Event parking. This area could use multi-space meters for payment 
of parking fees. When a short term parker pulls into a parking 
space they pays their fees at the meter and receives a receipt to be 
displayed in their windshield that confirms the times requested and 
fees paid. For select VIP uses, the VIP can be provided a proximity-
style access card and use it at the multi-space meter instead of 
payment to receive a receipt to place on the dashboard.  
Depending on the final configuration of these on-street spaces, one 
multi-space meter can handle roughly 10 parking spaces. 
 
ALL WEEKDAYS & ALL EVENINGS 

These spaces will serve the Coliseum.  
 
RATES RECOMMENDATIONS 

This is premium, highly convenient parking and should carry a limit 
on the length of stay for Visitors who are likely visiting the Coliseum 
to buy or pick-up tickets, make deliveries and other short-term 
applications. Meters could be set not to accept fees for greater than 
30 minutes (or whatever desired time). VIP cardholders could be 
‘exempt’ from time limits if desired. 
 
SHUTTLE SERVICE 

There is no requirement for a shuttle service on Block E. 
 
 
BLOCK F   
 
No parking is provided in Block F 
 

 
BLOCK G 
 
According to the Shared Parking Analysis the overall population 
served in Block G is Retail and Hotel. This 329-space garage 
serves Retail Customers and Hotel Day Visitors only. The parking 
access and revenue control system (PARCS) to be perimeter controls 
that will include a proximity card readers and ticket dispenser on 
entry and proximity card readers and automated exit machine for 
validated tickets with centrally located pay stations for tickets 
without full validation.  
 
M-F WEEKDAY  

Block G serves mostly Restaurant & Retail Customers who will pull a 
ticket on entry, pay any parking fees that are not covered by a 
validation at a pay-on-foot station and exit by inserting their paid 
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ticket into an exit device. There is a possibility of multiple ultimate 
destinations and the acceptance of multiple validations will be a 
necessary consideration.  
 
M-TH EVENINGS 

Retail & Restaurant Visitors are expected to fill the garage during 
peak periods.   
 
WEEKEND DAYS  

THE GARAGE WILL BE SERVE COVENTION CENTER/BALLROOMS, 

RESTAURANT & RETAIL CUSTOMERS BUT ONLY REACH 78% OF 

CAPACITY. 

 
WEEKEND EVENINGS  

The garage will fill to capacity and be shared by both Retail & 
Restaurant Visitors and Convention Center/Ballroom Visitors. Lot 
counts and FULL signage will provide important controls and assist 
in Convention Center/Ballroom Visitors finding spaces as this 
garage will be the convenient overflow parking for Hotel Events. 
Retail parkers can be directed to Block K and Block J’s garages 
when needed as both these facilities are expected to have at least 
a 10% vacancy at during these peak hours. 
 
RATES RECOMMENDATIONS 

Retailers, restaurants, and other Lighthouse destinations should be 
able to provide validations for their customers. Depending on 
market conditions in the area, the first 2-3 hours should be relatively 
inexpensive, encouraging Visitor use. Rates should be set to 
increase after the first 2-3 hours at a rate significant enough to 
discourage long term event parking.  There is the real opportunity 
to accept more than one validation. Validation structures should be 
set-up to accept multiple validations, but perhaps not to exceed the 
three hour threshold unless perhaps the retailer has purchased all 
day validations at the higher rate.  
 
SHUTTLE SERVICE 

A shuttle service will be necessary for Retail/Restaurant Employees 
who will be allowed to park in the garage on weekdays during the 
business workday, but must utilize the Block Q parking evenings 
and weekends. Shuttle availability would be required at least one 
hour prior to and after worker shifts.  
 
ADDITIONAL CONSIDERATIONS 

A car count system should be implemented to understand trends in 
this garage and any changes to capacity expectations. Space 
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available signage will help direct more parkers into this facility and 
away to other structures as needed. When garage space is needed 
for large Convention Center/Ballroom Event Parking a variable 
message sign can welcome this population as well as caution Retail 
Customers that validations might not be accepted at this garage 
during the posted scheduled event, so as to encourage parking at 
alternate, nearby parking structures. 
 

 
BLOCK H 
 
According to the Shared Parking Analysis the overall population 
served in Block H is Office Employees from Block D, Cinema, 
Coliseum, and Retail Customers. The parking access and revenue 
control system (PARCS) to be perimeter controls for this 970-space 
garage. The system will include proximity card readers and a ticket 
dispenser on entry and proximity card readers and automated exit 
machine for validated tickets with centrally located pay station for 
tickets without full validation. A nested system for the Office 
Employees is recommended for the upper levels to encourage 
convenient Cinema and Office/Retail Visitor turnover on the lower 
levels. 
 
M-F WEEKDAY 

Block H serves mostly Office and Coliseum Sports Center with 
secondary use by Retail and Cinema Customers.  
 
M-TH EVENINGS 

The intent is for this block to always provide Cinema customer 
parking.  The availability of parking for other uses will be 
coordinated with parking demand for the cinema.  During peak 
cinema demand hours, the parking structure will still be less than 
50% filled with Cinema Customers.  This garage should also be 
considered premium parking for the Coliseum Visitor and can be 
operated in a mixed use fashion when a flat rate, pay-on-entry 
mode for the Coliseum is desired, yet Cinema and Restaurant 
visitors will probably receive partial or full parking validations at 
their destinations.    
 
It is anticipated that the Coliseum will use 73% of the garage 
during this period of day and if VIP Season Pass Holders are 
assigned to park in Block H there should be some assurance that 
parking will be available. Depending on the event, the General 
Public parking fees can be flat rate pay-on-entry or the posted rates 
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with the standard pay-on-foot payment method. A car count system 
should be used to trigger “garage full to events” signage and not 
permit additional General Public. The Cinema Visitors are expected 
to number about 100 or so and the garage will fill to 93% of 
capacity during peak weekday eveings. 
 
SAT & SUN WEEKEND DAYS 

A 98% capacity is anticipated during peak periods with the 
Coliseum and Cinema Visitors sharing the structure, at 72% and 
26% respectively. As in other peak periods, a flat rate pay-on-entry 
mode may be desired during peak Coliseum events, yet Cinema 
Visitors should be able to receive a validation and pay for their 
parking prior to exiting the facility.  
 
FRI – SUN WEEKEND EVENINGS 

At 98% capacity during this time period, the Coliseum usage is 
expected to drop to 43%, Cinema Visitors will comprise 49% 
allowing about 6% Retail & Restaurant Visitor use.  A mixed pay-on 
entry and standard pay-on-foot is recommended. 
 
RATES RECOMMENDATIONS 

The Cinema, Retailers, restaurants, and other Lighthouse 
destinations should be able to provide validations for their 
customers. Depending on market conditions in the area, the first 2-3 
hours should be relatively inexpensive, encouraging Visitor use. 
Rates should be set to increase after the first 2-3 hours at a rate 
significant enough to discourage long term parking.  There is the 
real opportunity to accept more than one validation. Validation 
structures should be set-up to accept multiple validations, but 
perhaps not to exceed the three hour threshold unless the retailer 
has purchased all day validations at the higher rate.  Coliseum 
Season Pass Holders with Pre-purchased parking privileges will use 
their access card at the entry lane card reader. General Public, 
depending on the size and type of event will either pay a flat rate 
on entry or pay the posted rate schedule and use the standard pay-
on-foot method of payment. 
 
SHUTTLE SERVICE 

A shuttle service will be necessary for Cinema, Coliseum/Sport 
Center and Retail Employees who will be allowed to park in the 
garage on weekdays during the business workday, but must utilize 
the Block Q parking evenings and weekends. Shuttle availability 
would be required at least one hour prior to and after worker shifts.  
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ADDITIONAL CONSIDERATIONS 

The Coliseum & the Cinema may both be interested in providing 
valet services, in which case allocations of space and lot count 
capacities for this purpose would be taken into consideration. Block 
H garage is one of four ideal locations (Blocks A, C, & D as well) 
for VIP or season pass holder parking. Parking access cards can be 
pre-purchased and assigned one of these four locations. A car 
count system can include these reserved spaces in the preset limits 
and trigger “garage full for event parking” signage for all other 
non-reserved Visitors & Valet activity.  Variable message signage is 
an efficient means of directing parkers to alternate garages and 
can be programmed to suit anticipated event parking requirements.  
 
 
BLOCK I 
 
According to the Shared Parking Analysis the overall population 
served in Block I is Residential & Retail only. Residential reserved 
spaces comprise between 78-84% of this 330-space structure. The 
PARCS will be AVI for Residents and pay-on-foot for Retail 
Customers.  
 
Residents will have AVI tags for perimeter entry/exit and entry/exit 
to their “nested” reserved area within the garage. Residential 
Guests will pull a ticket to gain perimeter entry and receive a 
validation coupon from the Resident. Retail Customers will pull a 
ticket and pay for their parking, less any validations received, at a 
convenient pay-on-foot station prior to returning to their vehicles. 
The garage is expected to fill to 98% of capacity during the 
weekend and weekday evenings. 
 
ALL DAYS & EVENINGS 

Residential reserved is 78% of garage and the balance is 
Residential Guests & Retail Customers. 
 
RATES RECOMMENDATIONS 

Residents will likely have a portion of their parking included in their 
apartment or condo purchase/lease. A monthly rate would need to 
be established for additional space requests. This garage could 
handle additional reserved space requests from the Residents of 
Block I as well as the Residents of Block L. The retailers and 
restaurants should be able to provide validations for their 
customers. Depending on market conditions in the area, the first 2-3 
hours should be relatively inexpensive, encouraging Visitor use. 
Rates should be set to increase after the first 2-3 hours at a rate 
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significant enough to discourage long term parking.  There is the 
real opportunity to accept more than one validation. Validation 
structures should be set-up to accept multiple validations, but 
perhaps not to exceed the three hour threshold unless the retailer 
has purchased all day validations at the higher rate.   
 
SHUTTLE SERVICE 

Residential blocks are proposed to receive shuttle service to 
facilitate connections to mass transit, typically for work, and for 
access to the retail/restaurant areas for those who are not able or 
do not desire to walk to these nearby uses on site. 
 
ADDITIONAL CONSIDERATIONS 

A car count system and space available signage will be required. 
 
 
BLOCK J 
 
According to the Shared Parking Analysis the overall population 
served in Block J is Residential & Retail only. Residential reserved 
spaces comprise 45-49% of this large 2046-space structure. The 
parking access and revenue control system (PARCS) to be AVI for 
Residents and pay-on-foot for Retail Customers. Garage will serve 
Retailer Visitors from adjacent Blocks E, F, H and N.  
 
Residents will have AVI tags for perimeter entry/exit and entry/exit 
to their “nested” reserved area within the garage, primarily on the 
below grade parking levels. Residential Guests will pull a ticket to 
gain perimeter entry and receive a validation coupon from the 
Resident. Retail Customers will pull a ticket and pay for their 
parking, less any validations received, at a convenient pay-on-foot 
station prior to returning to their vehicles.  
 
There are 28 surface spaces that should be for short-term, high 
turnover parking. These spaces could use multi-space meters for 
payment. When a short term parker pulls into a parking space they 
pays their fees at the meter and receives a receipt to be displayed 
in their windshield that confirms the times requested and fees paid. 
Depending on the final configuration of these on-street spaces, one 
multi-space meter can handle roughly 10 parking spaces. 
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ALL WEEKDAYS & EVENINGS 

The garage at all peak time periods will have ample parking with 
the weekend evening the busiest, yet with only 89% capacity 
expectations. With close proximity to retail and restaurants, this 
garage would be ideally suited to accept overflow from Blocks H 
&O.  
 
RATES RECOMMENDATIONS 

 
The hourly rate structure for this facility will be set high for the 
longer stays typically associated with events at the Coliseum and 
Convention Center/Ballrooms.  The intent is to discourage parking 
by these user groups in order to maintain adequate parking for the 
retail and restaurant users on this and adjacent blocks. 
 
Residents will likely have a portion of their parking included in their 
apartment or condo purchase/lease. A monthly rate would need to 
be established for additional space requests. This garage could 
handle additional reserved space requests from the Residents of 
Block N. 
 
SHUTTLE SERVICE 

A shuttle service will be necessary for Retail/Restaurant Employees 
who will be allowed to park in the garage on weekdays during the 
business workday, but must utilize the Block Q parking evenings 
and weekends. Shuttle availability would be required at least one 
hour prior to and after worker shifts.  
 
ADDITIONAL CONSIDERATIONS 

A car count system and space available signage is required. A 
variable message sign should be considered as well to direct 
visitors consistently through the campus.  
 

 
BLOCK K 
 
According to the Shared Parking Analysis the overall population 
served in Block K is Residential & Retail only. Residential reserved 
spaces comprise 65% of this 1209-space structure and will 
primarily be provided on the below grade parking levels. The 
parking access and revenue control system (PARCS) to be AVI for 
Residents and pay-on-foot for Retail Customers. Garage will serve 
Retail Customers from adjacent Block F.  There is a grocery store on 
this block that may need special consideration for nearby parking 
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or easy access as this demand would be anticipated to be high 
turnover and have a need for convenience.  
 
Residents will have AVI tags for perimeter entry/exit and entry/exit 
to their “nested” reserved area within the garage. Residential 
Guests will pull a ticket to gain perimeter entry and receive a 
validation coupon from the Resident. Retail Customers will pull a 
ticket and pay for their parking, less any validations received, at a 
convenient pay-on-foot station prior to returning to their vehicles.  
 
Additionally, there are 28 surface spaces that should be for short-
term, high turnover parking. These spaces could use multi-space 
meters for payment. When a short term parker pulls into a parking 
space they pays their fees at the meter and receives a receipt to be 
displayed in their windshield that confirms the times requested and 
fees paid. Depending on the final configuration of these on-street 
spaces, one multi-space meter can handle roughly 10 parking 
spaces. 
 
 
M-F WEEKDAY 

Block K, beyond the reserved Residential, will serve Residential 
Guests, and Retail Customers for Block K & F, and will be at 
capacity during peak weekday periods. Lot full signage and 
variable message signs will assist in directing Visitors to other 
nearby structures.  
 
ALL OTHER PERIODS 

Retail activity for both Block K & F expects to be strong, yet an 
overall 5-11% vacancy rate is anticipated.   The vacancy is created 
by moving grocery/retail/restaurant employee parking to Block Q 
during these periods.  The reduction in employee parking demand 
for this structure more than offsets the increased parking demand by 
customers on evenings and weekends. 
 
RATES RECOMMENDATIONS 

Residents will likely have a portion of their parking included in their 
apartment or condo purchase/lease. A monthly rate would need to 
be established for additional space requests. The retailers and 
restaurants should be able to provide validations for their 
customers. Depending on market conditions in the area, the first 2-3 
hours should be relatively inexpensive, encouraging Visitor use. 
Rates should be set to increase after the first 2-3 hours at a rate 
significant enough to discourage long term parking.  There is the 
real opportunity to accept more than one validation. Validation 
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structures should be set-up to accept multiple validations, but 
perhaps not to exceed the three hour threshold unless the retailer 
has purchased all day validations at the higher rate.   
 
SHUTTLE SERVICE 

A shuttle service will be necessary for Grocery/Retail/Restaurant 
Employees who will be allowed to park in the garage on weekdays 
during the business workday, but must utilize the Block Q parking 
evenings and weekends. Shuttle availability would be required at 
least one hour prior to and after worker shifts. 
 
ADDITIONAL CONSIDERATIONS 

A car count system and space available signage is required. A 
variable message sign should be considered as well to direct 
visitors consistently through the campus.  
 
 
BLOCKS L, M & N 
 
According to the Shared Parking Analysis the overall population 
served in Blocks L, M, and N is Residential only. Each of these 
Blocks serves Residents and their Guests only. The equipment 
considerations can be greatly simplified for these garages with 
some open visitor spaces outside the gated AVI controls in the 
garage. Residents will have AVI tags for perimeter entry/exit and 
Residential Guests will merely park in the small uncontrolled number 
of spaces outside the gated Resident parking. In the instances 
where there is only parking for Residents and not their Guests, 
signage can direct their Guests to the proper Block to park and 
validations would be provided for their Guest visits.  
 
ALL WEEKDAYS & EVENINGS 

These garages are expected to be at capacity for all peak time 
periods because of the reserved residential parking with Block M 
having the most available spaces to accommodate Resident Guest 
parking needs.  
 
RATES RECOMMENDATIONS 

Residents will likely have a portion of their parking included in their 
apartment or condo purchase/lease. A monthly rate would need to 
be established for additional space requests.  
 
SHUTTLE SERVICE 

Residential blocks are proposed to receive shuttle service to 
facilitate connections to mass transit, typically for work, and for 
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access to the retail/restaurant areas for those who are not able or 
do not desire to walk to these nearby uses on site. 
 
ADDITIONAL CONSIDERATIONS 

None. 
 
 
BLOCK O 
 
According to the Shared Parking Analysis the overall population 
served in Block O is Residential & Retail only. This 122-space 
garage and 90-space surface lot serves Residential reserved spaces 
comprising 53-58% of this Block’s capacity. The parking access 
and revenue control system (PARCS) to be AVI for Residents and 
pay-on-foot for Retail Customers.   
 
The garage spaces should be reserved for Residents only with AVI 
tags for garage entry/exit. Residential Guests & Retail Customers 
will park on the surface lot using a pay-on-foot equipment 
configuration. Residential Guests & Retail Customers will pull a 
ticket to gain perimeter entry. Retail Customers will pay for their 
parking (less any validations received) at a convenient pay-on-foot 
station prior to returning to their vehicles. Residential Guests will 
receive a voucher from the Resident for the length of stay. 
 
Because of high demand by block O retail and block K grocery 
customers, it is anticipated that block O employee parking will be 
assigned to the block K parking structure on weekdays during the 
business work week.  This will provide the higher level of customer 
service. 
 
ALL WEEKDAYS & EVENINGS 

The garage, at all peak time periods, will be at capacity and will 
serve primarily residents. Retail Customers from Block K as well as 
Block O during all periods are expected to fill the surface parking 
area.  
 
RATES RECOMMENDATIONS  

Residents will likely have a portion of their parking included in their 
apartment or condo purchase/lease. A monthly rate would need to 
be established for additional space requests. The parking structure 
will not accommodate all the Residential demand for parking and a 
premium cost may have to be set for these spaces with the 
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remaining Residents parking in the surrounding surface spaces or 
adjacent garages. 
 
SHUTTLE SERVICE 

A shuttle service will be necessary for Retail/Restaurant Employees 
who will be allowed to park in the garage on weekdays during the 
business workday, but must utilize the Block Q parking evenings 
and weekends. Shuttle availability would be required at least one 
hour prior to and after worker shifts. 
 
ADDITIONAL CONSIDERATIONS 

A car count system and space available signage is recommended 
at the surface lot as well as space available and “Full” signage at 
the entry to the structure. A variable message sign should be 
considered as well to direct visitors to Block P or Block Q when 
appropriate.  
 
BLOCK P 
 
According to the Shared Parking Analysis the overall population 
served in Block P is Office & Coliseum. This 1200-space garage 
serves Office Employees, Office Visitors, and General Public. The 
parking access and revenue control system (PARCS) to be perimeter 
controls only. PARCS to include proximity card readers for the 
Office Employees and a pay-on-foot system for Visitors to the Office 
and Coliseum events.  
 
M-F WEEKDAY 

This structure is to be used solely by the Office population with 
proximity card access for ingress/egress. Visitors will pull a ticket to 
gain entry, receive a validation, if applicable, and pay at a 
centrally located pay station prior to proceeding to the exit lane. 
 
M-TH EVENINGS 

Office demands decrease substantially and the Coliseum demand 
will consume remaining 94% available parking during peak events.  
The PARCS and can operate in either a pay-on-foot or pay-on-entry 
mode depending on the event size & duration. It is expected that a 
shuttle will operate during Coliseum events to transport these 
Visitors to the events beginning two hours prior to and two hours 
after the events.  
 
SAT & SUN WEEKEND DAY 

As in the weekday evenings above, the Office demands decreases, 
but the Coliseum use increases significantly and the garage is 
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expected to fill during these peak times. The PARCS and can 
operate in either a pay-on-foot or pay-on-entry mode depending on 
the event size & duration. It is expected that a shuttle will operate 
during Coliseum events to transport these Visitors to the events 
beginning two hours prior to and two hours after the events.  
 
FRI – SUN WEEKEND EVENINGS 

The Coliseum will use all spaces during peak events and the PARCS 
should likely operate in a pay-on-entry mode. It is expected that a 
shuttle will operate during Coliseum events to transport these 
Visitors to the events beginning two hours prior to and two hours 
after the events.  
 
RATES RECOMMENDATIONS 

Office Employees will pay a monthly fee for access privileges and 
can make payment individually or as a group or company. Office 
Visitors will receive a validation, if applicable and pay their 
remaining parking fees at a pay-on-foot station. General Public, 
depending on the size and type of event will either pay a flat rate 
on entry (see pay-on-entry) or pay the posted rate schedule and use 
the standard pay-on-foot method of payment. There might be an 
interest in pre-selling this parking to Season Pass Holders for a 
lower cost to assure they had parking available on a busy event 
day. 
 
SHUTTLE SERVICE 

A shuttle service is needed during Coliseum events and also may be 
a desired amenity for Office Employees during the weekday to 
reduce vehicle trip activity and transport them to lunch and 
shopping areas.  
 
ADDITIONAL CONSIDERATIONS 

There should be a car count system and Lot FULL display when 
capacity is reached.  A variable message sign should be 
considered as well to direct visitors to Block Q when appropriate.  
 

 
BLOCK Q 
 
According to the Shared Parking Analysis the overall population 
served in Block Q is Office, Coliseum and Retail/Cinema/Coliseum 
employee parking. This large 5210-space parking area is a 
combination of two parking garages plus some surface parking 
which serves Office Employees, Office Visitors, General Public and 
Retail/Coliseum Employee Event Parkers. The PARCS will be 
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perimeter controls only. PARCS to include proximity card readers 
for the Office Employees and a pay-on-foot system for Visitors to the 
Office and Coliseum events.  
 
There is also a 100-space surface lot that should be used for higher 
turnovers of visitors, deliveries, and some ADA requirements. This 
lot can likely be located within the parking garage perimeter 
controls.   
 
The existing southeast parking structure is anticipated to be 
designated for retail, cinema and Coliseum/Sports Center 
employee parking on weekday nights and all weekend.  This user 
group will be provided with lower cost parking at this location.  
Employees electing to park in other areas at night and on 
weekends will pay market rates for the other parking areas. 
 
M-F WEEKDAY 

This structure is to be used 100% by the Office population with 
proximity card access for ingress/egress. Visitors will pull a ticket to 
gain entry, receive a validation, if applicable, and pay at a 
centrally located pay station prior to proceeding to the exit lane. 
 
M-TH EVENINGS 

Office demands decrease substantially and the Coliseum demand 
will generally be rather light with a 74% vacancy expectation 
during these times. Retail/Cinema/Coliseum Employees will use this 
block to park and will be shuttled back and forth to their places of 
employment. 
 
SAT & SUN WEEKEND DAY 

As in the weekday evenings above, the Office demands decreases, 
but the Coliseum use is expected to increase, albeit remain 42% 
vacant. Retail/Cinema/Coliseum Employees will use this block to 
park and will be shuttled back and forth to the Coliseum during 
peak Coliseum activity. The PARCS and can operate in either a 
pay-on-foot or pay-on-entry mode depending on the event size & 
duration.  
 
FRI – SUN WEEKEND EVENINGS 

Some Coliseum Event parkers as well as Retail/Cinema/Coliseum 
Employee parkers will be the primary users of this Block, but only 
use 58% of capacity is anticipated to be used. The PARCS and can 
operate in either a pay-on-foot or pay-on-entry mode depending on 
the event size & duration. It is expected that a shuttle will operate 
during all evenings and weekends to serve both 
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retail/cinema/event employee parking as well as event attendee 
parking.  
 
RATES RECOMMENDATIONS 

Office Employees will pay a monthly fee for access privileges and 
can make payment individually or as a group or company. Office 
Visitors will receive a validation, if applicable and pay their 
remaining parking fees at a pay-on-foot station. General Public, 
depending on the size and type of event will either pay a flat rate 
on entry (see pay-on-entry) or pay the posted rate schedule and use 
the standard pay-on-foot method of payment. 
 
SHUTTLE SERVICE 

A shuttle service is needed all evenings and on weekends and also 
may be a desired amenity for Office Employees during the 
weekday to reduce vehicle trip activity and transport them to lunch 
and shopping areas.  
 
ADDITIONAL CONSIDERATIONS 

This garage system should include be a car count system and Lot 
FULL display when capacity is reached. A variable message sign 
should be considered as well to direct visitors consistently through 
the campus.  
 
BLOCK R 
 
According to the Shared Parking Analysis the overall population 
served in Block R is Office & Coliseum. This 1182-space garage 
and 1142-space surface lot serves Office Employees, Office 
Visitors, Coliseum Season Pass Holders and General Public. The 
parking access and revenue control system (PARCS) to be perimeter 
controls only. PARCS to include proximity card readers for the 
Office Employees and a pay-on-foot system for Visitors to the Office 
and Coliseum events. Parking garage will have gates and proximity 
readers to assure covered parking for Office employees. Visitors 
and others to park on gated surface lot. 
 
M-F WEEKDAY 

This structure is to be used solely by the Office population with 
proximity card access for ingress/egress. Visitors will pull a ticket to 
gain entry, receive a validation, if applicable, and pay at a 
centrally located pay station prior to proceeding to the exit lane. 
There is an expectation of 87% occupancy at peak. 
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M-TH EVENINGS 

Office demand decreases substantially and the Coliseum demand 
will consume 73% of available spaces during peak event periods. 
Gates within the garage will be raised allowing Coliseum access to 
this parking as well. The PARCS should operate in a pay-on-entry 
mode in order to fill and empty these spaces efficiently. A shuttle 
shouldn’t be necessary except during periods of in-climate weather.  
 
SAT & SUN WEEKEND DAY 

As in the weekday evenings above, the Office demand decreases 
substantially and the Coliseum demand will consume all available 
spaces during peak event periods. The PARCS should operate in a 
pay-on-entry mode in order to fill and empty these spaces 
efficiently. A shuttle shouldn’t be necessary except during periods of 
in-climate weather.  
 
FRI – SUN WEEKEND EVENINGS 

The Coliseum will use all spaces during peak events. The PARCS 
should operate in a pay-on-entry mode in order to fill and empty 
these spaces efficiently. A shuttle shouldn’t be necessary except 
during periods of in-climate weather. 
 
RATES RECOMMENDATIONS 

Office Employees will pay a monthly fee for access privileges and 
can make payment individually or as a group or company. 
Covered rates and lower cost uncovered rates can be made 
available. Office Visitors will receive a validation, if applicable and 
pay their remaining parking fees at a pay-on-foot station. General 
Public, depending on the size and type of event will either pay a 
flat rate on entry (see pay-on-entry) or pay the posted rate schedule 
and use the standard pay-on-foot method of payment. There might 
be an interest in pre-selling this parking to Season Pass Holders for 
a lower cost to assure they had parking available on a busy event 
day. The large surface parking area may make this Block an ideal 
site for per-game tailgating and barbeques. 
 
SHUTTLE SERVICE 

A shuttle service could be needed for Coliseum events and also 
may be a desired amenity for Office Employees during the 
weekday to reduce vehicle trip activity and transport them to lunch 
and shopping areas.  
 
ADDITIONAL CONSIDERATIONS 

There should be a car count system and Lot FULL display when 
capacity is reached.  A variable message sign should be 
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considered as well to direct visitors to Block Q when appropriate. A 
car count system should be implemented to understand trends in this 
garage and any changes to capacity expectations. Space available 
signage and variable message signs will help direct more parkers 
into this facility and away to other structures as needed. 
 
 




